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Victoria Memorial Hospital has the potential 
to help many of the under privileged 
people in the Multan area. This logo design 
is meant to represent that unique family 
dynamic with no specifics on gender, race, 
religion, or monetary standing. The three 
figures are dynamically designed to create a 
heart shape that represents the community 
that cares deeply for these people and their 
ability to want to help them as well. The 
blue represents a strong dependent feeling 
as well as matching it with the rich green 
color of rebirth. 

Victoria Memorial has the desire to see as 
many poor and marginalized families in Multan 
receive good healthcare at an affordable cost. 
At Victoria Memorial Hospital we recognize 
the value of each and every person that walks 
into the doors of our facility. Our mission is 
also to support the lives of our patients, both 
physically and mentally and promote a healthy 
well being for all.

Mission Statement

Design Concept





logo
The logo used has three figures within the “houselike” structure. The 
symbols represent a sense of family and connectivity between people. 
These are the approved versions of the logo that can be used.



logo continued

This version of the logo can be used when in need of a horizontal layout. 
The distance between the logo and wordage should equal the width of 
the letter “M” in memorial. It should also be centered with the logos 
horizontal center. 

Do not change 
the typography 
of the title or the 
orientation of the 
words.

Do not move 
any piece of 
the logo farther 
than its original 
dimensions.

Do not change the 
color of the logo 
to any color except 
those established in 
the color palette.



primary headlines
bebas neue
abcdefghijklm
nopqrstuvwxyz
1234567890
~!@#$%^&*()

Body Copy (Print)
Avenir (Book)
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
1234567890~!@#$%^&*()
*All different weights are applicable for this 
body copy. (ex. Medium Black Heavy)

Body Copy (Web)
Lato
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
1234567890~!@#$%^&*()
*All different weights are applicable for this 
body copy. (ex. Medium Black Heavy)

Subheader
Aleo - Slab
abcdefghijklm
nopqrstuvwxyz
ABCDEFGHIJKLM
NOPQRSTUVWXYZ
1234567890
~!@#$%^&*()



Primary Colors

Secondary Colors

Text Color (when applicable)

Pantone 108-8 U

RGB: 70 77 98 
HEX: 464D62 
CMYK: 100 52 0 50

Pantone 151-8 U

RGB 79 159 96 
HEX/HTML 4F9F60 
CMYK 62 0 87 0

Medium Blue

RGB: 108 117 152 
HEX: 6c7598 
CMYK: 63 54 23 2

Light Brown

RGB: 161 147 131 
HEX: a19383 
CMYK: 38 38 47 3

Orange

RGB: 210 150 107 
HEX: d2966b 
CMYK: 17 44 63 1

Light Green

RGB: 221 237 204
HEX: ddedcc
CMYK: 14 0 24 0 

Gray
RGB: 65 64 66 
HEX: 414042
CMYK: 0 0 0 90



Stationery - Letterhead



Stationery - business Cards

Front

Back

The business card front has a resembling 
shape that equates to the logos shape with the 
accenting flourish pattern underlying the dark 
blue. The back is a simple layout that accents 
the same flourish patternonly transparent.



Stationery - envelopes
There are two options for available for the 
envelope selection. The first has a solid blue 
front with an accenting blue for the back seal.



Stationery - envelopes
There are two options for available for the 
envelope selection. The second option is an 
a white envelope with an accenting colored 
pattern on both sides.



images
Images in this design are crucial as they will help represent how the hospital portrays its 
abilities to provide for the people in the surrounding area. For this branding the images 
used should exemplify happiness and a sense of caring. To help portray that images of 
two or more people should be used. If there is a need for a single person, it should be a 
person who is making eye contact with the camera and smiling. Also the use of children 
and families are highly encouraged to represent the connection with the community. 
Images that show interaction between people is highly recommended.

If possible try to avoid any images that contain people crying or portraying extreme 
distress. Also, avoid large groups of people within the images, try for five or less as to 
represent the close relationship they are trying to portray. 



Secondary Imagery

The primary accenting designs 
should use some portion of this 
flourish design. In any of the color 
selections - usually in the primary 
colors or white. It can be used in 
the multi-colored representation 
here or a single color, never more 
than two colors at a time. Any part 
of this flourish can be used in either 
in its entirety or pieces of it. 

If there is need for a symbol of any 
kind this was created using the logo 
itself rotated and repeated at a 60 
degree angle. It can be repeated or 
used on its own.



tea kettle giveaway



folder



signage - flat and mocked



vehicle


